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THE TEAM

HANSON DODGE 

Web Development, 
Design, Strategy & 

Analytics 

LOVE COMM 

SEO & PPC 
Strategy

VISIT UTAH 

Content Creation 
and Layout, 

Business Strategy, 
Live Chat 



PERFORMANCE HIGHLIGHTS



+35%+36%

Website Session 
Growth 

Growth in Sessions 
Lasting 4+ Minutes 

SINCE SITE LAUNCH

Year over year, November–February 

+80%

Growth in Travel 
Guide Downloads 



WEBSITES LINKING TO VISITUTAH.COM

4,500

http://VISITUTAH.COM


HOTEL BOOKINGS

98M
Tracked bookings 

48%
Increase year over year

2020 



WE HAVE A LOT OF 
PEOPLE TO DO RIGHT BY.

4.6M
Site visitors

10M
Pages visited

2020 







THE GOAL

A well-designed website experience 
for Utah travelers that focuses on 

inspiration and education.
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THE GOAL

A well-designed* website experience 
for Utah travelers that focuses on 

inspiration and education.

*made with intention, and with people in mind

















“We need to think about websites as a form of 
communication. It’s not about creating content, publishing it, 
and calling it done. It’s about saying something, then 
listening, and continuing a conversation. 

A website is something people want to use. It’s not about 
surfacing stuff. It’s about helping people.” 

— Content Strategist Kristina Halvorson 




